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FOREWORD AND ACKNOWLEDGMENTS

The Urban Institute conducted a survey of people’s attitudes
toward the performing arts, which indicated that the arts are
viewed as improving the quality of life in a neighborhood or
city and are a source of community pride. People who visit
museums and attend dance, music or theatrical performances
say that the arts promote an understanding of other people,
help to preserve and share cultural heritage, contribute to
lifelong learning in adults, and contribute to the education and
development of children. Significantly, even people who do
not attend performing arts performances share this viewpoint.

The creative economy has played an important role in Culver City since the City’s
incorporation in 1917. It continues to have a significant positive economic impact in the
city one hundred years later with data showing that creative industries comprise over
14% of total employment across all industries in the city in 2014, nearly double that of
the Los Angeles region. The Creative Economy Report of Culver City was commissioned
to replicate, to the extent possible, the analysis performed in the annual Otis Report on
the Creative Economy of the Los Angeles Region. It is the very first time this analysis
has been applied by the LAEDC to a single city. Data was collected from federal and
state agencies, the Culver City Unified School District, and from the City’s Finance
Department, Cultural Affairs Division and the Parks, Recreation & Community Services
Department. Industry-level data covered a ten year period starting in 2005, with the
report’s analysis focusing primarily on 2014. The data sets were supplemented with
short profiles of ten establishments representing Culver City’s creative economy.

This report serves as a catalyst for considering the creative economy in future planning
and programming efforts, both in private and government sectors. This report can also
be used to strengthen ties via new beneficial partnerships and collaborations and to
help brand Culver City as a unique and attractive cultural hub.

Finally, this report would not have been possible without the research and analytic
work of Kimberly Ritter-Martinez of the Kyser Center for Economic Research at the
Los Angeles County Economic Development Corporation. She compiled the industry-
level and School District data and drafted much of the report’s narrative. Cultural
Affairs Commissioners Len Dickter and Rich Cherry worked closely with City staff on
the interviews and the report’s overall layout. Nishita Doshi, of Nishita Doshi Graphic
Design, transformed much of the data into infographics and organized the text into a
visually engaging document.

BOTTOM LINE: THE ARTS MEAN BUSINESS!

Jim B. Clarke, Mayor
City of Culver City
April 2017




CULVER CITY
CREATIVE ECONOMY
AT A GLANCE

A

418,200+

Wage and salary workers in the creative industries,
in the Los Angeles region.

IN CULVER CITY

3,040+

Workers employed in Culver City’s creative industries,
comprise 14.4 percent of total employment across

all industries in the city. Los Angeles County’s share
is 10% and Los Angeles Region is 8.4%.

10.0% 8.4%

Los Angeles
Region

14.4%

Culver Los Angeles
City County

INCOME IN CULVER CITY
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CULVER CITY UNIFIED SCHOOL DISTRICT
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During the 2014-15 academic year (AY), there
were approximately 6,757 students enrolled in
the Culver City Unified School District. Many
of these were enrolled in one or more creative
courses (art, drama or music).

LAST DECADE

66% N

Over the last decade, wage and salary
employment in the city’s creative industries
increased by 66 percent.
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The creative economy has
undeniably been an important
factor in Culver City’s economic
growth. In this report, the
creative economy is defined as
the businesses and individuals
involved in producing cultural,
artistic and design goods and
services.

Definition
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The creative economy also includes organizations
that provide a venue for artists to share their work
with the public, such as museums, art galleries
and theaters.

In a broader sense, the creative economy must
include a support system that teaches, nurtures
and sustains creative activity: arts programs in
preK-12 schools, post-secondary arts institutions
to develop talent, and philanthropic foundations
along with other non-profit funding organizations
to provide financial resources and services to the
creative arts.
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WHAT THIS MEANS
FOR THE CREATIVE
INDUSTRIES OF CULVER CITY

CREATIVE GROWTH

The
Importance

of Culver
City’s Creative
Growth

Because creativity is a dynamic function, the
creative economy is a vibrant and vital force in
society. In many ways, the Los Angeles region
and its many diverse communities are unique
because of a combination of place, resources
and open attitudes toward new ideas.

This openness to new ideas and
the ability to make associations
and connections that other
people do not see is one of

the defining characteristics

of creativity.

CREATIVE INDUSTRIES
EMPLOYMENT

2005 2009 2014

CREATIVE INDUSTRIES
ESTABLISHMENTS

2005 2009 2014




LOCAL IMPACT

Effect
on Local
Businesses

In today’s economy, the market value of products

and services is increasingly determined by a product’s
uniqueness, performance and aesthetic appeal.

More companies are seeking employees with creative
problem-solving and communication skills. Business
location decisions are also influenced by factors such
as the availability of a creative workforce and the
quality of life available to employees.

Regions and cities acquire a
competitive advantage when
they attract creative employees
because creative thinkers
encourage innovation, which in
turn fosters economic growth.
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THE CULVER CITY CHAMBER OF
COMMERCE is a voluntary, action-
oriented organization of businesses

and professionals working together to
promote the commercial and economic
growth of Culver City, and to foster civic
improvements that benefit the general
welfare of those who live, work and

visit Culver City.

THE CULVER CITY DOWNTOWN
BUSINESS ASSOCIATION is committed
to creating the best possible experience
for all those who work, live and play in
Downtown Culver City. In addition to
overseeing maintenance, parking and
marketing programs they are the voice of
small business owners who are the heart of
Culver City's local economy.

THE CULVER CITY ARTS DISTRICT
encompasses more than 35 contemporary
art galleries, 25 boutique and design
retailers and 17 specialty restaurants

and coffee bars. It is also home to
creative enterprises such as architecture,
advertising, culinary arts, post- production
and interior design.




CULVER CITY CULTURE
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THE HELMS BAKERY DISTRICT
WALLY MARKS Illl, Owner

“Creative people want to be
around each other. We’re
cross collateralizing. It’s also
a way to stay relevant and
keep our doors opened to
people and the community.”

The Marks Family purchased Helms Bakery in the
early 1970s and since then, they have transformed

and completed a rare feat in Los Angeles: successful
adaptive reuse of a historic structure.

As an ongoing commitment to the community, Helms
Bakery hosts many free design, architecture and art
events, an annual free Sunset Cinema series, book
signings, Baby Boot Camp classes and more.
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“From an economic standpoint, we want to get 18

hours of use out of our buildings. We're very fortunate
that we were able to offer lower rents to a jazz club,
or fencing studios, or a theater. In addition, painters
and sculptors have their artists’ studios here. And

it’s a bigplus. So our bottom line has been directly
bolstered by the cultural growth in Culver City.”

“We have 20,000 feet of wonderfully designed,
interesting space. We took a part of that and created
a venue space where a hundred people could have
an event. Helms gives the use of this space to our
neighbors for free. They've used it to have discussions
about art, architecture, design, urban living, as well as
homelessness and poverty.”

“When it comes to creativity and Culver City, it really
gets down to tenancy. By being a host to salons and
our public dialogues, we're making an investment.
Creative people want to be around each other. We're
cross collateralizing. It’s also a way to stay relevant
and keep our doors opened to people and the
community.”



FRAMESTORE
JAMES RAZZALL,
Senior Executive Producer

“There are a lot

of great business
reasons to be in
Culver City that help
our creative process.”

Framestore was founded in London in 1986, and
opened their Culver City studio in 2013. An
established award winner in its field, Framestore
has always been on the cutting edge of Visual
Effects and is now introducing the world to Virtual
Reality. Framestrore is a multi-faceted company,
producing features, advertising and on-site virtual
experiences.

Photos: Framestore

“A big part of what we do is the service side of post-
production. For our clients, Culver [City] is a convenient
central point that’s very accessible for our clients in
Hollywood, all the studios, and the advertising agencies
we interact with in Santa Monica and the Westside.
Culver City also has good access to LAX, which makes
getting to our offices quick and easy. There are a lot of
great business reasons to be in Culver City that help our
creative process.”

“We've been at the forefront of Virtual Reality and we
are growing. Lately, we've been working on the creation
of theme park rides using 360° and virtual reality. Why
build a big rollercoaster when you can create something
more effective with hydraulics? | think Culver City could
be a real VR center.”

“Just in the Hayden Tract, I've noticed big changes. A

lot of our competitors have moved within walking
distance. Apple, Nike, and Beats are here. It reinforces
our decision to be here in Culver City. We're definitely
seeing this is the market to be in and grow our business.”
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In 1913, Harry Culver paid
$2,000 for 93 acres of barley
fields located between Los
Angeles and the Pacific Ocean
and went on to found the
city (incorporated in 1917)
that would bear his name.
Today, according to the U.S.
Census Bureau, Culver City
covers 5.1 square miles and
has a population of 39,353.

||||||||||||

The creative economy gained an early foothold
in Culver City. In 1915, Harry Culver invited
Thomas Ince to build the first film studio within
the city (Ince/Triangle Studios — now Sony
Pictures Studios) and in 1919, silent film comedy
producer Hal Roach built the studio that would
later become known as the “Laugh Factory to the
World.” By the 1920s, Culver City had become

a significant center for motion picture, and later
television production, best known as the home
of Metro-Goldwyn-Mayer Studios. Today, Culver
City is home to Sony Pictures Studios and The
Culver Studios.







CULVER CITY CULTURE
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SONY PICTURES
ENTERTAINMENT

“..thanks to some very smart
planning by the City of Culver
City, we can take advantage of
the area’s many walkable local
businesses for a delicious
meal or even to run errands.”

One of the top entertainment producers worldwide,
the company continues to establish and fund cultural
and educational programs such as the Culver City
Performing Arts Grant Program, Culver City Unified
School District’s Front & Center Theatre Collaborative,
and the Academy of Visual and Performing Arts at
Culver City High School.

“Sony Pictures is a global business with film, television,
and media networks that span the globe, but we

are proud to call Culver City our home. Our historic
studio is not only a corporate hub of the worldwide

entertainment industry, it is also a working back lot
16
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whose success as a prime creative destination has
been aided by the ongoing support of the residents
and government of the City of Culver City.” — Keith
Weaver, Executive Vice President, Worldwide Global
Policy & External Affairs

“Sony Pictures and our employees have long
supported the expansion of cultural opportunities
in Culver City, from our corporate support for arts
programs, to our employees patronage of the local
theaters and galleries, to the studio hosting film
premieres in Culver City, like we did with Smurfs:
The Lost Village.” — Janice Pober, Senior Vice
President, Global Corporate Social Responsibility

“We have 3,500 employees on the Sony Pictures
studio lot, and thanks to some very smart planning
by the City of Culver City, we can take advantage
of the area’s many walkable local businesses for a
delicious meal or even to run errands. In recent
years, Culver City has also become a magnet for
new media companies from marketing firms to virtual
reality developers, making it convenient for Sony
Pictures to collaborate with a wide variety of local
talent.” — Kristin Cavanaugh, Vice President,
Studio & Production Affairs



Photo: Eric Minh Swenson

FRESH PAINT
JOSETTA SBEGLIA, Owner

“Culver City was off
the beaten path when
I started. But to me
it was a jewel.”

Fresh Paint provides contemporary art for
residential, corporate and hospitality projects
worldwide since 1980. Ms. Sbeglia led the
formation of the Culver City Arts District in 2013.
That same year, she partnered in the creation of

"The Global Trunk" working with indigenous artists
to create handicrafts and repurpose textiles for
the American market.
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“[Global Trunk] is a sister company. I'm really
interested in the Mayan culture. | go to remote
places. There are maybe 200 villages that produce
textiles. We give a percentage of our profits backto
a foundation which subsidizes early childhood
education in the poorest villages. That’s the reason
| was most interested in doing this.”

“Culver City was off the beaten path when | started.
But to me it was a jewel. | was the first woman in
the downtown business area. At my first place, |
worked with the City for over five years to build a
contemporary addition to a historic building. In that
time, Culver City has changed. Restaurants came
in, and the Metro station made it more accessible.
There are many more people around. And the arts
district grew.”



Mapping
Our Creative
Economy

In the 1990s, the Culver City Redevelopment
Agency launched a revitalization program that
included the renovation of downtown and several
shopping centers. The subsequent influx of art
galleries and restaurants to the eastern part of
the city, now designated as the Culver City Arts
District, prompted The New York Times in 2007
to praise the new art scene and call Culver City a
“nascent Chelsea.”
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THREE PILLARS OF
CULVER CITY's CREATIVE ECONOMY

HAYDEN TRACT

The development of the Hayden Tract is another
example of Culver City’s commitment to the arts and
creative enterprises. Formerly a rundown industrial
zone populated with decaying warehouses, the
Hayden Tract is now a dense cluster of creative
enterprises including architects, film, sound and
design studios, apparel designers and the graduate
studios of the UCLA Department of Art. A significant
factor in the rebirth of the Hayden Tract was the
collaboration between local architect Eric Owen
Moss (former director of the Southern California
Institute of Architecture) and his clients, developers
Frederick and Laurie Samitaur Smith.
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THE CULTURAL
CORRIDOR

CULVER CITY
ARTS DISTRICT

The Cultural Corridor is the second pillar of

the Culver City creative economy. This 1.4 mile
stretch along Culver Boulevard is anchored in
the east by the lvy Substation, a 99-seat theater
that houses The Actors’ Gang; at mid-point by
Center Theatre Group's Kirk Douglas Theatre
and by the Veterans Memorial Complex (where
the Culver City Historical Society’s Archives and
Resource Center is located), The Wende Museum
and United States Veterans' Artists Alliance in
American Veterans Post 2 at the western terminus.

While Culver City's Arts District and theaters
constitute the most visible aspects of the city’s
creative economy, the city's creative ecosystem
actually runs much deeper, as can be seen by
taking a quick tour of the Hayden Tract. In addition,
National Public Radio West, the NFL Network and
Sony Pictures Entertainment all have chosen to
locate their headquarters in Culver City.
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THE ACTORS' GANG THE CULVER STUDIOS

KIRK DOUGLAS THEATRE SONY PICTURES STUDIOS

VETERANS MEMORIAL THE WENDE MUSEUM
BUILDING
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QUICK FACTS

Cultural
Corridor

Culver City's Cultural Corridor is a 1.4 mile stretch
along Culver Boulevard anchored in the east by
the theater that houses Tim Robbins’ The Actors’
Gang; at mid-point by the Kirk Douglas Theatre
and by The Wende Museum and United States
Veterans' Artists Alliance at the western terminus.




CREATIVITY:
THE FOUNDATION
OF CULVER CITY

MAPPING CULVER CITY'S
CREATIVE ECONOMY

Creative
Industry
Employment,
Payroll and
Establishments

A total of 8,540 wage and salary workers

in Culver City were employed directly in

the creative industries in 2014. The largest
employment counts were in the communication
arts (2,143 jobs); digital media (1,982 jobs) and
entertainment (1,325 jobs). Significant job counts
were also recorded in publishing and printing;
architecture and interior design; and fashion.

1,325 Jobs
2 Jobs

2,143 Jobs

® Communication Arts ® Digital Media

Entertainment

CREATIVE TRENDS

Creative
Employment
Trends
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Over the last decade, wage and
salary employment in the city’s
creative industries increased by

66 percent. This equates to a compound
annual growth rate of 5.2 percent, which was
more than twice the 2.0 percent growth rate
recorded for all industries in Culver City. In
contrast, over this same period, creative industries
employment in the Los Angeles region declined
by 8.0 percent.

COMPOUND ANNUAL GROWTH RATE

5.2%M.2.0%MN

CREATIVE INDUSTRIES ALL INDUSTRIES




CREATIVE EMPLOYMENT

Creative
Employment
and Economic
Growth

In 2014, there were more than 8,500 workers
employed in Culver City’s creative industries,
comprising 14.4 percent of total employment
across all industries in the city. This is significantly
higher than the Los Angeles region-wide share of
8.4 percent and the Los Angeles County share of
10.0 percent.

Total direct labor income in the creative industries
of Culver City amounted to nearly $1.1 billion in
2014, or 28 percent of annual private sector wage
and salary payroll in the city. Of that total, digital
media contributed $330 million or 31 percent,
followed by communication arts at $284 million
and entertainment at $164 million.

$1.
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1,325 workers

The entertainment industry is a cornerstone of
the Los Angeles regional economy and has long
been prominent in Culver City. Since the 1920s,
hundreds of movies have been produced on the
lots of Culver City’s studios including: The Wizard
of Oz, Gone With the Wind, King Kong, Citizen
Kane, E.T. the Extra-Terrestrial, Singin’ in the Rain
and Spiderman (to name only a very few).

Today, two major studios are still located in Culver
City: Sony Pictures Studios and The Culver Studios.
In 2014, according to the EDD data, there were
1,325 workers employed in the entertainment
industry with a total annual payroll of $164 million.
Nearly 60 percent of these workers were employed
in post-production services, with about 35 percent
in motion picture and video production, while the
remaining worked in sound recording.

Activity related to the entertainment industry
generates economic benefits for the city and the
region both directly and indirectly. Filming on
sound stages and on-location employs actors,
camera operators and directors, but as the final
credits roll, it becomes clear that the production of
a movie requires workers across sectors as diverse
as technical services, transportation, food services
and security. Behind the scenes, the entertainment
industry provides jobs for accountants, lawyers and
insurance firms. Workers in these occupations may
be exclusively associated with the entertainment
industry, but they would be counted as employees
in other industries.




GROWTH IN CREATIVE
INDUSTRIES IN 2014

COMMUNICATION ARTS

2143 workers

Individuals working in communication arts combine
art and technology to communicate ideas through
images and other communications media. This
diverse sector includes advertising agencies and
firms that specialize in graphic design as well as
commercial and portrait photographers.

Communication arts is the single largest creative
sector by employment in Culver City. This is due
almost entirely to the large number of advertising
agencies operating within Culver City. Approximately
90 percent of the 2,143 wage and salary workers

in the communication arts sector in 2014 were
employed by advertising agencies. Total 2014 payroll
for the communication arts sector was $284 million.

2,000 workers

The digital media industry in Culver City is one of
its fastest growing creative sectors. With just 47
workers reported in 2005, that number climbed to
nearly 2,000 by 2014 and generated a total annual
payroll bill of $330 million, the largest of any of the
city’s creative industry sectors.

Digital media artists work in entertainment arts
(game, animation, film), imaging (editorial, retail,
comic, info-graphics), video and motion graphics
(TV, web, film, corporate), and interactive media
(web, mobile). Individuals working in digital media
may also be employed by architectural firms to
create 3D images of building designs or in the
fashion industry engaged in textile design.

Others work for computer systems design firms or
for independent specialized design companies.
Additionally, with the growth of digital media in
entertainment, more and more digital artists are
moving onto the payrolls of film studios.

VISUAL AND PERFORMING ARTS

3/5 workers

Culver City hosts a large number of visual and
performing arts companies and organizations
including Center Theatre Group, Tim Robbins’
The Actors’ Gang, the choral group Vox Femina
Los Angeles, Contra-Tiempo, Culver City
Symphony Orchestra and many others.

In addition to theater and dance companies and
musical groups, the visual and performing arts
sector includes other performing arts companies,
museums, and independent artists, writers,
entertainers and their agents and managers.

In 2014, there were 375 wage and salary workers
employed in this industry with an annual payroll

of $74 million. Approximately two-thirds of these
workers were independent writers and performers.

Photo: Culver City Chamber Orchestra




303 workers

In addition to wage and salary employment,
growth in the creative industries is also driven by
talented self-employed individuals. Unfortunately,
U.S. Census data for the self-employed are not
available at the city level. Although this report does
not include self-employment data specific to Culver
City, Culver City business license data provides

a shap shot of current home-based creative
businesses in Culver City. According to business
license data provided by the City of Culver City,
there were 363 home-based businesses in the
creative sector in 2016 across several industries,
including entertainment, communication arts,
architecture and interior design and the arts.

PAYROLL

is the percentage of Culver

0 City's creative industry payroll

7 2 /O that Communication Arts, Digital
Media and Entertainment
combined comprised in 2014.

Total direct payroll in the creative industries of
Culver City amounted to nearly $1.1 billion in

2014. The distribution of labor income across the
creative economy provides a sense of how individual
creative industries compare in size and economic
contribution. At $330 million, the digital media
sector contributed the largest share (30.6 percent)
to total creative industry payrolls in Culver City. This
also represents a substantial increase in share from
21.2 percent in 2013. Communication arts were
close behind with an annual payroll of $284 million
in 2014, representing 26.3 percent of total creative
sector payroll. Entertainment was third with $164
million and a share of 15.2 percent. Together, these
three segments comprised 72 percent of Culver
City’s creative industry payroll in 2014.

Over the last 10 years, creative sector payrolls have
grown steadily, rising from a share of 19.1 percent in
2005 to the share reached in 2014.

CREATIVE INDUSTRY
ANNUAL PAYROLL IN 2014
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CULVER CITY CULTURE

EHRLICH YANAI RHEE
CHANEY ARCHITECTS
STEVEN EHRLICH,
Founding Partner
PATRICIA RHEE, Partner

Based in a repurposed 1917 dance hall, Ehrlich
Yanai Rhee Chaney was rated one of the top
50 architectural firms in the United States by
ARCHITECT Magazine.

Mr. Ehrlich believes architecture responds to

the culture and the environment. He is a self-
proclaimed "architectural anthropologist." He
coined the term "multicultural modernism," which
advocates sensitivity to the local culture in the
process of design.

Patricia Rhee has been a partner since 2013.
She has served as Project Architect / Designer
for several of the firm's most challenging and
award-winning projects. Ms. Rhee is currently
in charge of the City’s Parcel B and lvy Station
development projects.
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“Designing the Kirk Douglas Theatre had grand
implications for the city and, in a way, for us. One

is that it became an anchor of culture in the city.

It brought a world-class theater to the city with

help from its Founding Artistic Director, Gordon
Davidson. Of course, it’s also in an historic building.
So we built a building inside an existing shell. It has
large implications for culture. It's not just commerecial.
It’s culture.” — Steven Ehrlich

“For “Parcel B”, we created a scheme that was very
much outward facing instead of creating something
inward, like a courtyard. We felt that one of the
wonderful things about the city is that downtown
is so open to pedestrians. We really wanted to
maximize that. That’s why we had all our retail
facing outward. This way they’re active and there’s
a continuation of the main street onto our site.
Essentially, we are putting up a civic plaza. It was
not so much about the form or what it looks like, but
about creating places where people can gather and
come together.” — Patricia Rhee
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NFL NETWORK & NFL.COM
ALEX REITHMILLER,
Vice President of
Communications

NFL Network launched on November 4, 2003,
only eight months after the owners of the league's
32 teams voted to approve its formation. Viewers
can stream NFL Network live on smartphones,
tablets, PCs, AppleTV, PS4 or Xbox.

“When you talk about a creative economy, yes

it's certainly about theater, art and cultural
programming. But it’s also about business and
industry. The fact that we have the NFL here is a
vital part of our economy and the success of Culver
City. Media organizations like the NFL that enjoy
the business and cultural advantages of being
based here, and contribute to its growth both
creatively and financially.”

== A | = 4
— — L g

T —T
ey |
\ GAMEDny

14N/B1aquagal uag :010yd

QUICK FACTS

“A nascent

Chelsea”

The influx of art galleries and restaurants to
the eastern part of the Culver City Arts District,
prompted The New York Times to call Culver
City a "nascent Chelsea.”




The National
Economic
Context

The industries of the creative
economy in Culver City and
the greater Los Angeles region
respond to the ebbs and flows
of the overall economy — not
just locally and statewide, but

nationally as well. This section briefly
summarizes recent and anticipated economic
conditions and their likely effects on the creative
industries of Culver City and the wider region.

Photo: Nishita Doshi

The year 2015 was marked by steady growth in
the U.S. economy, with gross domestic product
(GDP) expanding by 2.4 percent. GDP growth has
been modest, but it has also been steady and the
source of solid job gains for several years running.
By the end of the first quarter of 2016, with an
unemployment rate of 5.0 percent, the U.S. was
edging closer to what has been thought to be full
employment. This is an important milestone for the
economy, as it signals a healthier labor market. At
the same time, a modest pickup in wage gains is
driving growth in household incomes, and, in turn,
consumer expenditures, which make up two-thirds
of the domestic economy.

GDP growth slowed slightly in 2016, but most
industries continued to add jobs. It is hoped
that wage gains will spur increases in consumer
spending. Meanwhile, overall business spending
also softened. Although energy prices have
stabilized, sluggish global demand has had

a dampening effect on business investment.




Meanwhile, housing and construction are
expected to do well as a result of demographic
changes: the oldest Millennials are now in their
early thirties, the stage of life to form new
households and exert greater demand for both
rental and owner-occupied housing. Inflation,
which was nearly nonexistent in 2015, is expected
to remain tame.

California

California has outpaced the nation in terms of
both economic growth and job creation over the
past three years. Most of California’s industries
added jobs in 2015 and will do so again in 2016.
With improvements across much of the state,
including the Los Angeles region, California’s
unemployment rate has converged on long-run

normal levels. It is expected that personal income,
which has improved over the last several years, will
continue to grow going forward.

What does all this mean for the creative industries
of Culver City? A number of creative industries
are related directly or indirectly to real estate and
construction: architecture, landscape and interior
design, furniture and decorative arts, and product/
industrial design. These industries should benefit
from strength in real estate and construction
during 2016. Other creative sectors may be more
reliant on overall consumer spending or spending
by individual consumer segments. These include
art galleries, fashion, entertainment, toys, visual
and performing arts, and digital media. Both
communications as well as printing and publishing
continue to face structural and technological
changes, but they also tend to be pro-cyclical
with the overall economy. As such, the outlook for
continued growth implies that these sectors will
see further expansion in the year ahead.

Photo: jwpictures.com
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Organizations

The activities of the many
salaried and volunteer workers
in non-profit organizations, and
the charitable contributions
made by individuals and
corporations, support many
creative activities in Culver City.

It should be noted that the creative industries
employment and payroll data discussed in other
sections does include non-profit organizations
that employ workers.

Information on non-profits is limited, but the IRS
publishes some data on tax-exempt organizations
as part of its Statistics of Income (SOl program). The
SOl data for Culver City contained a sample of 50
non-profit organizations classified as arts, culture
and humanities organizations. These organizations
encompassed a broad array of organization types,
but the performing arts sector was the most
prominent with 19 organizations that included dance,
theater, music, symphony orchestras, choral music
and musical groups.

The total income reported by this sample set of
non-profits amounted to $10.2 million. Museums
earned 36.5 percent of non-profit income in the city.
Following at a distant second were organizations
dedicated to film and video activities with a 11.1




INCOME

10.2 Million

SINCE SEPTEMBER 2015

Dance $0.8M

Performing Arts

organizations $0.7M
® All others $1.7M

® Museum, museum
activities $3.7M

® Film, video $1.1M

® Theater $1.1M
Art, cultural
organizations $1.0M

&

36.5% 1M.1% 10.9%

MUSEUMS FILM & VIDEO THEATER

percent share and in third place, were theater groups
with 10.9 percent. Non-profits obtain funding by
utilizing numerous resources including individual
donations, corporate contributions, membership dues
and fees, and foundation and government grants.

NON-PROFITS

NON-PROFIT PERFORMING ARTS-RELATED
ORGANIZATIONS IN CULVER CITY

The Actors’ Gang

The Actor's Hall of Fame

Brasil Brasil Cultural Center

Center Theatre Group

Culver City Chamber Orchestra

Culver City Public Theatre

Culver City Symphony Orchestra
Foundation for New American Musicals
The Ghost Road Company

The Jazz Bakery

Los Angeles Doctors Symphony Orchestra
Monarch Theatre Guild

The New American Theatre

No Limits Theater Company

Pacifico Dance Company

Symphonic Jazz Orchestra

Vox Femina Los Angeles

United States Veterans' Artists Alliance

Photo: Elon Schoenholz




CULVER CITY ARTS-RELATED NON-PROFITS

Alliance/Advocacy Organization

Arts, Cultural Organization - Multipurpose
Cultural, Ethnic Awareness

Arts Education

Arts Council/Agency

Film, Video

Museum, Museum Activities

Art Museums

Natural History, Natural Science Museums
Performing Arts Organizations

Performing Arts Centers

Dance

Theater

Music

Symphony Orchestras

Singing, Choral

Music Groups, Bands, Ensembles
Historical Society, Related Historial Activities
Commemorative Events

Arts Culture And Humanities N.E.C.*

* Not elsewhere counted

$4,653.4

Asset Amount

$9,956 4

Form 990
Revenue
Amount

50

ORGANIZATIONS

$10,225.9

I[ncome Amount

($1 ,OOOS) Source: IRS SOI Statistics

Photo: Vox Femina Los Angeles
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CULVER CITY CULTURE

MOVEMBER FOUNDATION
J. J. OWEN, Director of
Development

“Interaction with
our organization
and the cultural
branch of the Culver
City government is
what gives us our

touch point with the
community.”

Uuoiepuno4 JagquUSAQ|A :010yd

The Movember Foundation is a global charity “Interaction with our organization and the cultural
committed to men living happier, healthier and branch of the Culver City government is what gives
longer lives and utilizes creative occupations us our touch point with the community. Because

to further its mission. Since 2003, millions of we're an international organization, Culver City is
people worldwide have joined the men's health a great central location. We'll have a team from
movement, raising $710 million and funding Australia fly to our office here. We'll have folks
over 1,000 projects focused on prostate cancer, from London and China come over for a three-day
testicular cancer, and suicide prevention. session on strategic planning. So this location is

certainly a hub.”

In 2007, events were launched in Ireland, Canada,
Czech Republic, Denmark, El Salvador, Spain, UK,
Israel, South Africa, Taiwan and the United States.

Movember launched in the US in 2007 with
offices in Culver City.

“We used a very mindful approach in selecting
this location. Yes, we wanted a space to grow
into as an organization. But we also wanted a
space where we could host events, and build a
clubhouse and community for our office. We'll
have a couple of hundred people come here for a
concert or speaker series. That’s part of our crazy
culture and we have the space to do it.”
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Culver City

Front & Center Theatre
Collaborative Extravaganza

Photo: Culver City Unified School District

CCUSD CREATIVE COURSES ENROLLMENT
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Education in the arts is a necessary part of
preparing students to meet the demands of the
twenty-first century workforce where workers

now have to compete in a global labor market.
Arts education fosters creativity, critical thinking,
problem-solving and collaboration. There is a body
of research that has shown that arts education
engages students in learning. When students are
engaged, truancy and dropout rates decline.

Student involvement in the arts is linked to higher
academic performance, increased standardized
test scores, and greater involvement in community
service. Studies have demonstrated that students
who attend schools where the arts are integrated
into the classroom curriculum, outperform their
peers in math and reading who did not have an arts
integrated curriculum. Thus, while arts education
at the K-12 level may lead to cultural enrichment,
it may also be important for social and economic
reasons.

The California Department of Education tracks
student enrollment in course subject areas by
school district. This allows for the analysis of student
participation in art, music and theater courses at

the K-12 level. What follows below is a description
of Culver City's K-12 creative talent pipeline for the
three years for which data was available.

During the 2014-15 academic year (AY), there were
approximately 6,757 students enrolled in the Culver
City Unified School District. Many of these were
enrolled in one or more creative courses (art, drama
or music). While K-12 enrollment in all courses
increased by just 2.8 percent compared with the
2013-14 AY, enrollment in creative courses increased
by 14.3 percent. Art classes, which include drawing,
art appreciation, painting, photography and art
history, were the most popular, comprising 49
percent of creative course enrollment, while music
classes had a share of 37 percent, followed by
drama at 14 percent. Girls comprised a slightly
higher proportion of creative course enrollment
than boys (55 percent) versus total K-12 enrollment
of 51 percent. The share of students signing up for
creative courses also increased over the year.
During the 2014-15 AY, creative courses made up

4.9 percent of total courses, compared with 4.4
percent the previous year and 4.3 percent in the
2012-13 AY. Additionally, the number of arts-
related courses that are offered rose (slightly)
over the three years for which data was available,
and the number meeting UC/CSU entrance
requirements increased as well.

HIGHER EDUCATION: Creativity is a highly
valued and recognized professional attribute.
Along with the ability to collaborate with co-
workers and to communicate effectively, creativity
is reportedly one of the most sought-after qualities
in a prospective employee. The salaries received
by many creative individuals working in a creative
occupation bear this out. One reason for the
relatively higher salaries earned by many creative
occupations is that a large number of these jobs
require higher levels of education. Nearly half of
the creative occupations in Los Angeles County
require a bachelor’s degree or higher.

CREATIVE OCCUPATION
ENTRY LEVEL EDUCATION REQUIREMENT

® Bachelors Degree
® Some college or AA
High School Diploma

® Some high school
® Less than High School
® Not specified
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CULVER UNIFIED
SCHOOL DISTRICT:
K-12 EDUCATION
AND BEYOND

SCHOOLS

Arts Education
Beyond the
Classroom

In addition to traditional arts education courses in
the classroom, Culver City has a rich program of
arts education that expands beyond the classroom
into the wider arts community in the city.

Sony Pictures Entertainment, with the support

of the Culver City Unified School District, Culver
City Education Foundation, private funders and
the City of Culver City, brought together multiple
theater organizations to form the Front and Center
Theatre Collaborative. This program ensures a
robust foundation in theater for all students.

The Front and Center Theatre Collaborative strives
to provide sequential standards based on K-12
theater arts programming to all students in the
Culver City Unified School District. This initiative
gives every child the opportunity to experience
the arts, an essential component in developing
the whole child and empowering them to embrace
becoming life-long learners. Composed of six
non-profit arts organizations and funded with
grants by the partners and the district, The

Front and Center Theatre Collaborative offers a
variety of assembilies, residencies, workshops,
professional development and opportunities

to experience professional performances for all
elementary and secondary students as well as
teachers throughout the district.

PROGRAM CLASSES

We Tell Stories  All grades at all
schools

Story Pirates All 4th grade
classes at all
schools

24th Street 5th grade at all

Theatre schools
Young Story Sth grade at all
Tellers schools
After school —
Culver City
Middle School
Moviemakers
The Actors’ All 6th grade
Gang social studies
students

After school 4th

and 5th grade

After school

Culver City Middle

School (new)

STUDENTS

3,028 students
attend assemblies

492 students

487 students

80 students
directly
participate; all
elementary grade
students are
invited to attend
performances

Culver City Middle
School - 20
students/per year

560 6th grade
students and
40 elementary
students

Center Theatre Group coordinates theater
programming across the entire district in an effort to
serve students at all grade levels. Further, CTG has
built a successful partnership with the Culver City
High School Academy of Visual and Performing Arts.

P.S. Arts provides art classes to all students in
kindergarten through fifth grade at all the CCUSD
Title I schools. Funding is provided through a
matching grant with P.S. Arts as well as donations
from Sony Pictures Entertainment and local funds.
Non-title | schools have booster club funded art
consultants that provide visual arts instruction.

PROGRAM
P.S. Arts

CLASSES

Three schools —
10 sessions each
per class

STUDENTS

1,632 students




CCUSD employs an elementary choral music
teacher and an elementary instrumental music
teacher. The school district also partners with

the Symphonic Jazz Orchestra to provide music
education in all CCUSD elementary schools.
Students receive their music education in multiple
formats including push-in (educators go in to the
classroom to assist students) and pull-out (students
leave the room to receive instruction) models
depending on the grade level, teacher, and school.
The programs articulate with middle and high
school programs to offer students the opportunity
to receive music instruction from kindergarten
through twelfth grade. The CCUSD owns a variety
of instruments for student use and all third grade
students are given a recorder to practice with and
keep. Elementary band students are given the
option of borrowing district instruments or bringing
in their own rented or purchased instrument.

Symphonic
Jazz Orchestra

Elementary
Instrumental
Teacher

Elementary
Choral
Teacher

FrontandCenter

CCUSD THEATRE COLLABORATIVE

Photo: Culver City Unified School District

All schools K-3,
4th grade at one
school and 5th
grade at two
schools

Recorders for all
third grades at all
schools and band

elective option for

4th and 5th grade

Various grades
at all schools

A,
[ Ea ]
*!y\k

CULVER CITY
UNIFIED SCHOOL DISTRIC

2,315 students

487 recorders
and 175 band
students

800 students

it

37



CULVER CITY CULTURE

y:

UCLA GRADUATE STUDIOS
HIRSCH PERLMAN,
Chair, Department of Art

“My belief is that ‘
the community
will get more out
of our presence
here than they
may first realize.”

Hirsch Perlman is a contemporary artist who @ ART

lives and works in Los Angeles. He is a professor

of sculpture and chair of UCLA's Department of

Art. His work has been exhibited at the Museum _
QUICK FACTS

of Modern Art, Whitney Museum of American

Art and, in 2010, as part of the exhibition Stop.

Move. at Blum & Poe Gallery. A rt S

The Culver City UCLA Graduate Studios site is
set to receive a makeover in the next few years.

Along with its continued development of young . d u C a t | O n

artists, the redesign of the graduate studios

will offer opportunities for more interaction and X
connections within Culver City. There is a body of research that has

shown that arts education engages
students in learning. While arts

2/ Jo Wswiedsg YIDM 01044

“The new building will lend itself to being more
inviting to the public. There will be a space that

will be formal enough so we can have a public education at the K-12 level may
gallery, which will allows us to create a closer lead to cultural enrichment, it may
relationship with the community.” . o

also be important for social and
“Programming that comes from the students for economic reasons.
the public is also a good idea. So, twice a year
we will have open studios and send invitations Along with the ability to collaborate with co-workers
citywide. My belief is that the community will get and to communicate effectively, creativity is reportedly
more out of our presence here than they may one of the most sought-after qualities in a prospective

- N ”
first realize. employee.




Poncho Sanchez presented
by the Jazz Bakery at the
Kirk Douglas Theatre. The
Jazz Bakery is a recipient of
the Culver City Performing
Arts Grant Program.
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Government

Culver City’s Art in Public Places
Program was established by
ordinance in 1988, with the
view that cultural and artistic
resources enhance the quality
of life for individuals living,
working and visiting the city
and that they preserve and
improve the quality of the urban
environment, increase real
property values, and have

a positive economic impact.

By engaging the urban landscape, Culver City’s Art in
Public Places Program brings the experience of art to
a broad and diverse group of people.

To date, there are nearly 100 individual artworks
included in Culver City's Art in Public Places Program.
Approximately half are on private property and the
other half on city-owned property.

Photo: Morphosis Architects




GRANTS

About the
Culver City
Performing
Arts Grant
Program

Established in 1994 as part of the Art in Public
Places Program, the Culver City Performing

Arts Grant Program offers grants to non-profit
performing arts organizations in Los Angeles
County. Under the purview of the City Council and
the Cultural Affairs Commission, the Performing
Arts Grant Program is designed to support arts
organizations and to bring distinguished cultural
programming to Culver City. The amount of grant
funding available is dependent upon the total
deposits made into the City’s Cultural Trust Fund
each fiscal year.

$4,840,299

ART VALUATION 2005-15

1,628,800

1,200,000
1,008,083

2005 2015

CULVER CITY PERFORMING ARTS
GRANT PROGRAM DATA 2012-2016

$279,510

FIVE YEAR GRAND TOTAL

MuUsSIC

$TH ,86O GRAND TOTAL

2012 2013 2014 2015 2016

THEATER

$95,850 GRAND TOTAL

2012 2013 2014 2015 2016

$71,800 GRAND TOTAL

el

2012 2013 2014 2015 2016
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CONTRIBUTIONS
FROM CULVER CITY
GOVERNMENT

Parks,
Recreation &
Community
Services
Department

The City's Parks, Recreation and Community
Services Department offers daily creative classes,
activities, and events through its Veterans Memorial
Complex Rental Operation, Culver City Senior
Citizens Association programming at the Culver
City Senior Center, and the Recreation Division.

VETERANS MEMORIAL COMPLEX RENTALS

The centerpiece of the VMC Rental Operation is
Veterans Memorial Building which is open seven
days a week. Rentals at the Culver City Senior
Center and Culver City Teen Center are also
permitted during hours when there is no City
programming. The mid-century modern Veterans
Memorial Building is a community, cultural and
recreation facility which includes an auditorium,
with a newly renovated stage, and twelve meeting
rooms of varying capacities. VMB regularly
accommodates performances, rehearsals, casting,
workshops, classes and television production.

Its many regular creative renters include Culver
City Symphony Orchestra, The New American
Theatre, Culver City Public Theatre, U.S.A. Dance,
Xorotropzi and the Culver City Historical Society.

INCOME

$231,769

FROM 2013-2016

Architecture

Entertain-
ment

Visual &

Performing Product/
Arts Industrial
Providers

® Product/

Industrial Design
Publishing and Print
® Visual and Performing

Arts Providers
Fine and Performing
Art schools

® Architecture and
Interior Design
Communication Arts
Digital Media

® Entertainment

O Furniture/
Decorative Arts




CULVER CITY SENIOR CENTER

The Culver City Senior Center provides a variety

of services. There are many opportunities for
participation in activities that lead to personal growth,
improved health and enriching life experiences. Al
divisions of the Culver City Senior Center partner with
the Culver City Senior Citizens Association Board,

Inc. Membership to the CCSCA is open to individuals
50 years of age and over, and is free for those 90
years or older. Creative classes are developed by City
staff, and offered through the CCSCA for nominal
fees, including ukulele, hula dancing, improvisational
theatre, watercolor and poetry classes.

RECREATION DIVISION

The Recreation Division offers a wide variety of
classes for all ages and interests. Some of its many
creative classes include dee-Lightful Production's
Musical Theatre camps, ceramics for children and
adults, children's piano, Scandinavian and Scottish
Country Dance as well as Tiny Tots Ballet and Tap.

Recreation Division - dee-Lightful
Productions rehearsal with artistic
director Dolores Aguanno.

Photo: City of Culver City

Photo: City of Culver City

CREATIVE CONTRACT CLASSES
ESTIMATED TOTAL INCOME

2013/14

$231,090
$245,390 2014/15
$274,066 15/16

Source: City of Culver City, PRCS Department
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THE WENDE MUSEUM
JUSTINIAN JAMPOL,
Founder/Executive
Director

“Part of the new
building will be
dedicated to
outreach programs
with the schools so
the students can
have a hands-on
experience directly
with the collection.”

At age 24, in 2002, Jampol founded The Wende
Museum (“Wende" is a German word that means
transition or change) while studying visual culture
at Oxford University. Over the next decade, the
museum became the largest collection of Cold
War era artifacts and artwork outside of Europe.
The museum is currently preparing to relocate

to its permanent Culver City headquarters: the
former United States National Guard Armory
building on Culver Blvd.

“There's a strong sense of community and
collaboration in the cultural arts scene here.
And the community is diverse enough to make
collaboration interesting. We did something
with the Jazz Bakery, and we intend to do more
original events with them again at the new space,
including a music commission called, “Cold War,
Cool Jazz.”
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“I have always felt privileged to be an unofficial

ambassador for Culver City. Due to the mission of
The Wende Museum, | often travel to London and
Berlin. Inevitably, wherever | go, there are questions
about Culver City. What is it? What is it about?

How can we fit into it? It's a conversation | always
enjoy having.”

“We've done long-term projects with Culver City

schools, and part of the new building will be
dedicated to outreach programs so students

can have a direct hands-on experience with the
collection. We are a museum, but at the top of the
list has to be internship and student programs.
We provide an orientation process and train them
to handle, catalog and digitize the material. They
can actually do something that’s helpful to the
museum and helpful to themselves.”
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THE ACTORS’ GANG
TIM ROBBINS, Founding
Artistic Director

“It’s always a wise
decision when a
local government
supports its artists —
because it will not only
generate interest in
the city, but income
for the businesses.”

The Actors’ Gang has produced over 200 plays

in forty five US states and on five continents. The
company was founded in 1981 by a group of young
artists looking to build a theater that would present
relevant and vibrantly entertaining plays. Guided
by Founding Artistic Director, Tim Robbins, the
company provides a supportive environment for

a diverse ensemble of artists and the development
of their groundbreaking work.

“When artists come into a city, it ignites more of

a creative environment. When those artists start
producing theater, or music, or arts exhibitions,
then people come from all over the city to see
them. And, in that area, they’ll spend more money.
That’s why we have an increase in restaurants

in Culver City now. That’s why people are

walking around downtown where they can find
varied creative activities. | would like to see this
acknowledged, because we've seen that the arts
are an economic engine. It's always a wise decision
when a local government supports its artists —
because it will not only generate interest in the
city, but income for the businesses.”

QUICK FACTS

One Hundred
Artworks

To date, there are nearly 100 individual
artworks included in Culver City's Art in
Public Places Program.

soqolelg addijiyd 01044
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The creative industries
of Culver City make a
significant contribution
to economic growth
and employment and
also help strengthen
the economies of the city
and the region by attrac
investment, tourism and
consumer spending, and by
generating tax revenues.




As the U.S. continues to evolve
from an industrial to a post-
industrial society, activities
rooted in creativity and culture
are becoming increasingly
essential to economic growth.

This report’s findings could be
used to:

® Fully understand the
importance of our creative
economy to city revenues,
employment, tourism,
corporate development and
long term community growth;

e Make targeted investments to
attract creative enterprises
most likely to succeed in Culver
City, while further helping our
existing creative companies/
organizations flourish;

 Successfully compete with

other creative economy
competitors in the region in
attracting talent, investment,
tourism, events and other
revenue-positive contributions;

Market and promote Culver
City as a unique and attractive
cultural hub on the Westside;

Strengthen the ties between
our creative businesses and City
government via new types of
mutually beneficial partnerships
and collaboration; and,

Develop an action plan that
turns key report findings

into tangible, prioritized
recommendations that will help
the City realize its goals with
regard to the creative economy
and growth.
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Appendix

Data tables, definitions and
notes on methodology

SELF-EMPLOYMENT

In addition to wage and salary employment,
growth in the creative industries is also driven by
talented self-employed individuals. Unfortunately,
U.S. Census data for the self-employed are not
available at the city level.

Although this report does not include self-
employment data specific to Culver City, Culver
City business license data provides a snap shot
of current home-based creative businesses in
Culver City. According to business license data
provided by the City of Culver City, there were
363 home-based businesses in the creative
sector in 2016 across several industries, including
entertainment, communication arts, architecture
and interior design and the arts.

TABLE 1: Home-based Creative
Industries Businesses

Number of

Type of Home-Based Business

Firms
Actor/actress 3
Advertising/promotional 12
Architect 22
Artist/art gallery 14
Author/writer (independent contractor) 23
Computer software development 9
Entertainment industry (miscellaneous) 120
Graphic arts 55
Interior decoration 17
Photographer 45
Printing/publishing 17
Public relations/marketing 4
Tailor/alterations/knitting 2
Video/motion picture production 19
Welding/woodworking/cabinetry 1
Total: 363

Source: Culver City, City Manager's Office; pulled April 2016

OCCUPATIONS

There are two ways to think about creative
employment: individuals who work in a creative
industry and individuals working in creative
occupations. Many creative occupations are
found within the set of creative industries, but
they are also present in significant numbers

in the broader set of industries outside the
creative sector as defined in this report. Data
on occupations (from the U.S. Bureau of Labor
Statistics) are available only at the county level,
making it difficult to examine creative sector
employment by occupation in Culver City.

However, limited data related to occupations is available
from the U.S. Census’ American Community Survey'.
According to the Census Bureau, the civilian employed
population (16 years and older) in Culver City averaged
about 21,000 (out of a population of 39,400) from 2010 to
2014. Of these, slightly more than 1,800 were employed
in arts, design, entertainment, sports and media
occupations, or 8.7 percent of the total.

Residents of Culver City who work in these occupations
earned a median annual wage of $65,143, which was 25
percent higher than the median wage of $52,034 across
all occupations in Culver City.

" American Community Survey 2010-2014 5-year estimates




TABLE 2: Creative Industries Employment, 2005-2014

Average Annual Employment

Creative Industry 2005 2006 2007 2008 2009 2010 2011 2012 2013 pL 1H15
Architecture and interior design 542 672 755 829 672 658 692 642 666 810 861
Art dealers 42 44 44 17 19 15 21 23 25 28 32
Communication arts 1,156 1,597 1,754 2,039 1,959 1,964 2,026 2,088 2,073 2,143 2,277
Digital media 47 40 53! 79 ool ik 1,084 1,412 1,734 1,982 2,186
Entertainment 1,212 1,269 1,357 1,541 1,652 1,626 1,593 1,748 1,833 1,325 1,531
Fashion 839 1,045 1,087 1,128 975 995 805 866 790 679 682
Furniture and the decorative arts 208 237 253 224 187 173 196 186 120 115 239
Product/industrial design 25 15 17 21 21 24 kil 27 bl okl ol
Publishing and printing 723 783 785 726 636 588 685 962 840 965 1,347
Toys 85 82 66 60 30 *% *x il 70 68 *%
Visual and performing arts 268 319 343 335 281 237 238 272 305 375 169
Fine and performing arts schools bk Gk ki i 30 35 38 43 39 50 59
Creative Industry Totals: 5,147 6,103 6,514 6,999 6,462 6,315 7,378 8,269 8,495 8,540 9,383
All Other Industries: 43,313 45,289 45,601 45,978 45,023 43,942 43,661 45,188 46,614 50,699

Total All Industries in Culver City: 48,460 51,392 52,115 52,977 51,485 50,257 51,039 53,457 55,109 59,239 ---

14.4%

Creative Industry Employment Share:

Annual % Change
Creative Industry 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 1H15

10.6%

11.9%

12.5%

13.2%

12.6% 12.6%

14.5%

15.5%

15.4%

Creative Industry Annual % Change:

18.6%

6.7%

7.4%

-7.7% -2.3%

16.8%

12.1%

2.7%

Architecture and interior design 24.0% 12.4% 9.8% -18.9% -2.1% 5.2% -7.2% 3.7% 21.6%

Art dealers 4.8% 0.0% -61.4% 11.8% -21.1% 40.0% 9.5% 8.7% 12.0% ---
Communication arts 38.1% 9.8% 16.2% -3.9% 0.3% 3.2% 3.1% -0.7% 3.4% ---
Digital media -14.9% 32.5% 49.1% = --- == 30.3% 22.8% 14.3% ---
Entertainment 4.7% 6.9% 13.6% 7.2% -1.6% -2.0% 9.7% 4.9% -27.7% -=-
Fashion 24.6% 4.0% 3.8% -13.6% 2.1% -19.1% 7.6% -8.8% -14.1% ---
Furniture and the decorative arts 13.9% 6.8% -11.5% -16.5% -7.5% 13.3% -5.1% -35.5% -4.2% ---
Product/industrial design -40.0% 13.3% 23.5% 0.0% 14.3% --- --- --- --- ---
Publishing and printing 8.3% 0.3% -7.5% -12.4% -7.5% 16.5% 40.4% -12.7% 14.9% ---
Toys -3.5% -19.5% -9.1% -50.0% = --- e e -2.9% ---
Visual and performing arts 19.0% 7.5% -2.3% -16.1% -15.7% 0.4% 14.3% 12.1% 23.0% ===
Fine and performing arts schools --- --- --- --- 16.7% 8.6% 13.2% -9.3% 28.2% ---

-0.6%

3.5%

3.2%

All Other Industries: 4.6% 0.7% 0.8%

-2.1% -2.4%

|All Industries Annual % Ch [ 6.1% 1.4% 1.7%

-2.8% -2.4% 1.6% 4.7% 3.1%

Source: California EDD, QCEW Series

**Note on employment, payroll and establishment data: The industry-level information in this report comes directly from the California Employment Department’s
(EDD) Quarterly Census of Employment and Wages (QCEW) series. At the national level, the QCEW program publishes employment and wage data for nearly every
NAICS industry. At the state and local area level, the QCEW program publishes employment and wage data down to the 6-digit NAICS industry level, if disclosure
restrictions are met. In accordance with the EDD policy, the EDD withholds publication of employment and wage data for any industry level when necessary to

protect the identity of cooperating employers.

PAYROLL

Total direct payroll in the creative industries of Culver City
amounted to nearly $1.1 billion in 2014. The distribution
of labor income across the creative economy provides a
sense of how individual creative industries compare in size
and economic contribution.

At $330 million, the digital media sector contributed

the largest share (30.6 percent) to total creative

industry payrolls in Culver City. This also represents a
substantial increase in share from 21.2 percent in 2013.
Communication arts were close behind with an annual
payroll of $284 million in 2014, representing 26.3 percent
of total creative sector payroll. Entertainment was third
with $164 million and a share of 15.2 percent. Together,
these three segments comprised 72 percent of Culver
City’s creative industry payroll in 2014.

2014 Annual Payroll by
Creative Industry

0.5%__0.5% Total annual payroll: $1,079.1 million

0.1% ¢ 106
m Digital Media ($330.3)

= Communication Arts ($283.5)

m Entertainment ($164.1)

m Publishing/Printing ($86.1)

® Architecture/Interior Design ($86.1)
m Visual/Performing Arts ($73.6)

= Fashion ($42.3)

mToys ($5.3)

m Furniture/Decorative Arts ($5.1)
®Art Dealers ($1.5)

m Performing Arts Schools ($1.2)

26.3%

® Product/Industrial Design*

*2014 Data suppressed for reasons
of confidentiality

Source: EDD LMID, QCEW Series
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Total payroll was down by 7.4 percent over the year in
2014. Almost all of the decline was attributable to a $257
million reduction in entertainment payroll. There was a
large spike in entertainment payrolls beginning in 2011
and continuing through 2013 before dropping off in 2014.
Part of the decline is certainly due to the decline in job
counts recorded in 2014, but may also be related to fewer
bonuses paid out or an increase in the use of part-time
workers or contract labor.

When comparing the share of creative industry payroll
relative to total wage and salary payrolls in Culver City,
the creative industries accounted for 28 percent of total
industry payroll in Culver City. This was down from a
10-year high of 36 percent in 2013 (as a result of the
decline in the entertainment industry). Over the last 10
years, creative sector payrolls have grown steadily, rising
from a share of 19.1 percent in 2005 to the share reached
in 2014. (See Table 3 for additional payroll detail)

TABLE 3: Creative Industries Average Annual Payroll, 2005-2014

Total Annual Payroll, SMillions

Creative Industry 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 1H15
Architecture and interior design $43.4 $51.9 $68.9 $87.8 $66.7 $82.8 $67.3 $57.3 $71.9 $86.1 $36.7
Art dealers 2.7 3.5 2.6 0.3 0.4 0.6 0.9 1.6 1.3 1.5 $0.8
Communication arts 101.9 153.8 181.6 211.0 200.3 211.5 237.8 250.6 247.4 283.5 $148.1
Digital media 4.5 4.2 5.3 7.6 bl ok 139.1 186.4 247.8 330.3 $246.9
Entertainment 124.1 138.5 143.7 158.3 183.0 168.6 297.6 411.1 420.7 164.1 $87.0
Fashion 32.2 49.6 53.8 57.5 48.0 52.1 46.3 45.6 46.5 42.3 $21.4
Furniture and the decorative arts 9.2 10.5 11.4 9.7 6.9 5.8 7.5 7.4 5.2 5.1 $5.7
Product/industrial design 1.6 1.1 1.8 2:7. 2.2 2.8 R i Rk i R
Publishing and printing 34.9 40.4 43.3 39.3 32.0 31.3 36.8 58.2 56.0 86.1 $81.1
Toys 4.6 4.1 2.9 3.0 1.4 %% X X 5.3 5.3 %
Visual and performing arts 59.1 56.9 65.6 82.7 61.3 46.4 48.3 54.2 63.0 73.6 $25.1
Fine and performing arts schools s o i i 0.6 0.7 0.8 0.9 0.9 1.2 $0.7

Creative Industry Totals: $418.2 $514.5 $580.9 ) $602.8 $602.6 $882.4 $1,073.3 $1,166.0 $1,079.1  $653.5
All Other Industries: $1,767.2  $1,873.9  $1,945.2  $2,015.2  $2,050.7  $2,018.5  $2,101.2  $2,218.3 __ $2,076.0 _ $2,736.8
Total All Industries in Culver City: $2,185.4  $2,388.4  $2,526.1  $2,675.1  $2,653.5 $2,621.1 $2,983.6  $3,291.6  $3,242.0  $3,815.9

Creative Industry Payroll Share:

Annual % Change
Creative Industry 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 1H15

19.1%

21.5%

23.0%

24.7%

22.7%

23.0%

29.6%

32.6%

36.0%

28.3%

Architecture and interior design 19.6% 32.8% 27.4% -24.0% 24.1% -18.7% -14.9% 25.5% 19.7%

Art dealers 29.6% -25.7% -88.5% 33.3% 50.0% 50.0% 77.8% -18.8% 15.4% =
Communication arts 50.9% 18.1% 16.2% -5.1% 5.6% 12.4% 5.4% -1.3% 14.6% s
Digital media -6.7% 26.2% 43.4% --- --- --- 34.0% 32.9% 33.3% ---
Entertainment 11.6% 3.8% 10.2% 15.6% -7.9% 76.5% 38.1% 2.3% -61.0% —
Fashion 54.0% 8.5% 6.9% -16.5% 8.5% -11.1% -1.5% 2.0% -9.0% —
Furniture and the decorative arts 14.1% 8.6% -14.9% -28.9% -15.9% 29.3% -1.3% -29.7% -1.9% ==
Product/industrial design -31.3% 63.6% 50.0% -18.5% 27.3% --- --- --- --- ---
Publishing and printing 15.8% 7.2% -9.2% -18.6% -2.2% 17.6% 58.2% -3.8% 53.8% i
Toys -10.9% -29.3% 3.4% -53.3% === - --- === 0.0% ===
Visual and performing arts -3.7% 15.3% 26.1% -25.9% -24.3% 4.1% 12.2% 16.2% 16.8% ---
Fine and performing arts schools --- --- --- --- 16.7% 14.3% 12.5% 0.0% 33.3% ---

Creative Industry Annual % Change:
All Other Industries:

23.0%
6.0%

12.9%
3.8%

13.6%
3.6%

-8.7%
1.8%

0.0%
-1.6%

46.4%
4.1%

21.6%
5.6%

8.6%
-6.4%

-7.5%
31.8%

[All Industries Annual % Change:

9.3%

5.8%

5.9%

-0.8%

-1.2%

13.8%

10.3%

-1.5%

17.7%

Source: California EDD, QCEW Series

**Note on employment, payroll and establishment data: The industry-level information in this report comes directly from the California Employment Department’s
(EDD) Quarterly Census of Employment and Wages (QCEW) series. At the national level, the QCEW program publishes employment and wage data for nearly every
NAICS industry. At the state and local area level, the QCEW program publishes employment and wage data down to the 6-digit NAICS industry level, if disclosure
restrictions are met. In accordance with the EDD policy, the EDD withholds publication of employment and wage data for any industry level when necessary to
protect the identity of cooperating employers.
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ESTABLISHMENTS

In 2014, there were 669 creative industry establishments
in Culver City. The majority of these were either visual
and performing arts providers (26 percent) or engaged
in entertainment-related activities (30 percent). The
communication arts and digital media industries both
had higher job counts but far fewer establishments, an
indication that these sectors are dominated by larger
firms. With the exception of the immediate post-recession
period (2010-2011), creative sector establishments

have exhibited a growth track similar to creative sector
employment. (See Table 5 for additional establishment
detail)

Photo: John Linden

Creative Industries Business License Data: At the time of
this writing, the employment, payroll and establishment
data used in this report were only available through the
first two quarters of 2015. However, the City of Culver
City has made business license data available to provide
a current snap shot of the number of creative businesses
registered in Culver City. These data are not directly
comparable to the EDD QCEW data used in this report,
but may be a useful supplement to the official numbers.
The table below was organized to align as closely

as possible to the creative industry definitions used
throughout this report.

TABLE 4: Creative Industries Business License Data (Firms holding current business licenses only)

Number of

Business Type Firms Business Type

2 An establishment is an
economic unit, such as

Number of
Firms

Source: Culver City, City Manager's Office; pulled April 2016. Does not include home-based businesses.

Architecture and Interior Design 123 Digital Media 25 a farm, mine, factory, or
Architecture and interior design 63 Computer software development 25 store that produces goods
Interior decoration 15 or provides services. It
Landscape design, maintenance 41 Entertainment 217 is typically at a single
Welding/woodworking/cabinetry 4 Actor/actress 2 physical location address

Entertainment industry, miscellaneous 165 and engaged in one, or

Art Dealers 24 Radio Stations 3 predominantly one type
Artist/art gallery 20 video/motion picture production 47 of economic activity for
Arts/crafts retail 4 which a single industry

Fashion 3 classification may be

Communication Arts 170 Tailoring/alterations/knitting 3 applied. Most employers
Advertising/promotional 83 have only one establishment
Billboard/sign ads 2 Publishing and Printing 38 so the establishment is the
Graphic arts 40 Author/writer (Independent contractor) 9 predominant reporting
Photographer 26 Printing/publishing 24 unit or statistical entity for
Public relations/marketing 19 Newspaper/printing/vendor 5 reporting employment and

wages data.
Visual and Performing Arts 3
Theaters 3
Total: 603
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TABLE 5: Creative Industries Establishments, 2005-2014

Establishments Annual Averages
Creative Industry 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 1H15

Architecture and interior design 55 67 70 74 72 73 72 74 75 78 75
Art dealers 5 6 6 6 9 5 7 7 7 el 9
Communication arts 69 71 68 71 73 76 73 79 82 90 79
Digital media 5 4 5 S 6 6 7 6 6 7 11
Entertainment 126 133 127 129 137 138 140 151 165 202 205
Fashion 33 38 33 38 41 41 44 41 45 42 42
Furniture and the decorative arts 22 21 20 20 19 15 13 12 12 12 15
Product/industrial design 8 5 5 4 3 3 3 4 4 3 na
Publishing and printing 52 52 60 61 59 46 39 40 38 39 40
Toys 4 4 4 4 3 2 1 1 3 2 kel
Visual and performing arts 132 148 145 140 154 143 145 152 154 176 169
Fine and performing arts schools 2 3 4 4 5 5 7 8 6 9 9
Creative Industry Totals: 513 552 547 556 577 553 551 575 597 669 654
All Other Industries: 2,794 2,913 2,863 3,892 3,865 3,940 4,042 4,037 4,019 4,118

Total All Industries in Culver City:

3,307
15.5%

3,465
15.9%

3,410
16.0%

4,448
12.5%

4,442
13.0%

4,493
12.3%

4,593
12.0%

4,612
12.5%

4,616
12.9%

4,787
14.0%

Creative Industry Firm Share:

Annual % Change
Creative Industry 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 1H15

Architecture and interior design 21.8% 4.5% 5.7% -2.7% 1.4% -1.4% 2.8% 1.4% 4.0% ===
Art dealers 20.0% 0.0% 0.0% -16.7% 0.0% 40.0% 0.0% 0.0% 28.6% s==
Communication arts 2.9% -4.2% 4.4% 2.8% 4.1% -3.9% 8.2% 3.8% 9.8% ---
Digital media -20.0% 25.0% 0.0% 20.0% 0.0% 16.7% -14.3% 0.0% 16.7% ===
Entertainment 5.6% -4.5% 1.6% 6.2% 0.7% 1.4% 7.9% 9.3% 22.4% ==
Fashion 15.2% -13.2% 15.2% 7.9% 0.0% 7.3% -6.8% 9.8% -6.7% e
Furniture and the decorative arts -4.5% -4.8% 0.0% -5.0% -21.1% -13.3% -7.7% 0.0% 0.0% ---
Product/industrial design -37.5% 0.0% -20.0% -25.0% 0.0% 0.0% 33.3% 0.0% -25.0% ===
Publishing and printing 0.0% 15.4% 1.7% -3.3% -22.0% -15.2% 2.6% -5.0% 2.6% ===
Toys 0.0% 0.0% 0.0% -25.0% -33.3% -50.0% 0.0% 200.0% -33.3% =
Visual and performing arts 12.1% -2.0% -3.4% 10.0% -7.1% 1.4% 4.8% 1.3% 14.3% ===
Fine and performing arts schools 50.0% 33.3% 0.0% 25.0% 0.0% 40.0% 14.3% -25.0% 50.0% ---

12.1%

Creative Industry Annual % Change:
All Other Industries:

7.6%
4.3%

-0.9%
-1.7%

1.6%
35.9%

3.8%
-0.7%

-4.2%
1.9%

2.6%

-0.1%

-0.4%

2.5%

-1.6%

30.4%

-0.1%

1.1%

2.2%

0.4%

0.1%

|All Industries A 1% Ch [ 4.8% 3.7% | -]

Source: California EDD, QCEW Series

**Note on employment, payroll and establishment data: The industry-level information in this report comes directly from the California Employment Department’s
(EDD) Quarterly Census of Employment and Wages (QCEW) series. At the national level, the QCEW program publishes employment and wage data for nearly every
NAICS industry. At the state and local area level, the QCEW program publishes employment and wage data down to the 6-digit NAICS industry level, if disclosure
restrictions are met. In accordance with the EDD policy, the EDD withholds publication of employment and wage data for any industry level when necessary to
protect the identity of cooperating employers.

NON-PROFIT ORGANIZATIONS IN

CULVER CITY’'S CREATIVE ECONOMY

The activities of the many salaried and volunteer
workers in non-profit organizations, and the charitable
contributions made by individuals and corporations,
support many creative activities in Culver City. It should
be noted that the creative industries employment and
payroll data discussed above does include non-profit
organizations that employ workers.

Largest Non-profits Sectors
by Income

® Museums, museum activities -
$3.7 million

® Film, video - $1.1 million
mTheater - $1.1 million

® Arts, cultural organizations - $1.0
million

m Dance - $0.8 million

m Performing arts organizations -
$0.7 million

All Other - $1.7 million

Information on non-profits is limited, but the IRS
publishes some data on tax-exempt organizations as
part of its Statistics of Income (SOI program). The SOI
data for Culver City contained a sample of 50 non-profit
organizations classified as arts, culture and humanities
organizations (see note on SOI data below).

Source: IRS SOI Statistics
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These organizations encompassed a broad array of
organization types, but the performing arts sector was
the most prominent with 19 organizations that included

dance, theater, music, symphony orchestras, choral music

and musical groups.

The total income reported by this sample set of non-
profits amounted to $10.2 million. Museums earned 36.5
percent of non-profit income in the city. Following at a
distant second were organizations dedicated to film and
video activities with a 11.1 percent share and in third
place, were theater groups with 10.9 percent.

TABLE 6: Culver City Arts-Related Non-profits

Non-profits obtain funding by utilizing numerous
resources including individual donations, corporate
contributions, membership dues and fees, and
foundation and government grants. (See Table 7 for
Culver City performing arts grant data)

Another way to measure the value of non-profit
organizations is to look at the collective value of assets
owned by non-profits. Based on the sample data,
non-profits in Culver City reported assets valued at
more than $4.6 million. The largest share of assets were
concentrated in museums — nearly 60 percent.

Number of Asset Amount Income Amount Form 990 Revenue
NTEE Code Description Organizations ($1,000s) ($1,000s) Amount ($1,000s)
A01 Alliance/advocacy organizations 1 $66.0 $93.9 $93.9
A20 Arts, cultural organizations - multipurpose 7 $439.7 $1,018.7 $872.9
A23 Cultural, ethnic awareness 3 $33.1 $366.3 $366.3
A25 Arts education 1 $101.5 $128.4 $128.4
A26 Arts council/agency 1 na na na
A31 Film, video 3 $216.0 $1,138.3 $1,138.3
A50 Museums, museum activities 3 $2,735.1 $3,737.2 $3,727.3
A51 Art museums 1 na na na
A56 Natural history, natural science museums 1 $119.7 $451.2 $353.9
AB0 Performing arts organizations 1 $89.6 $727.2 $727.2
A61 Performing arts centers 1 na na na
AB2 Dance 4 $277.3 $800.7 $795.3
AB5 Theater 6 $357.6 $1,115.1 $1,114.6
AB8 Music 5 $24.9 $255.5 $255.4
AB9 Symphony orchestras 2 $29.6 $237.2 $237.2
A6B Singing, choral 1 $74.6 $141.6 $134.1
A6C Music groups, bands, ensembles 1 na na na
A80 Historical societies, related historical activities 2 na na na
A84 Commemorative events 1 na na na
A99 Arts culture and humanities N.E.C.* 5 $88.9 $14.7 $11.7

Totals:

$4,653.4

$10,225.9

*Not elsewhere counted
Source: IRS SOI Statistics

Note on SOI data: Information on non-profits is limited, but the IRS publishes some data on tax-exempt organizations as part of its Statistics

of Income (SOI) program. The IRS offers the most comprehensive and standardized data on tax-exempt organizations available, but there are
significant limitations. The SOl files are compiled annually by using information from the Form 990 filed by non-profit organizations. The SOl files
include all 501(c)(3) organizations with $30 million or more in assets, all organizations filing under sections 502(c)(9) with $10 million or more in
assets, and a sample of smaller organizations per year that are selected to represent the entire universe of non-profit organizations.

The SOI data are cumulative and are the most recent information the IRS has on file for exempt organizations. Therefore, this data does not cover
a specific calendar year, but instead provides a snapshot at the time it was accessed (here, September 2015).
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TABLE 7: Culver City Performing Arts Grants Program Data 2012-2016

Year Total Grants Music Award Theatre Award Dance Award
2012 15 Culver City Symphony Orchestra $3,750 The Actors' Gang $4,500 CONTRA-TIEMPO $2,500
The Definiens Project $2,960 Culver City Public Theatre $3,375 Donna Sternberg & Dancers $2,500
The Jazz Bakery $4,500 LA Women's Theatre Festival $1,875 Heidi Duckler Dance Theatre $3,750
Los Angeles Doctors Symphony Orchestra $1,900 needtheater $2,000 Invertigo Dance Company $3,750
Vox Femina Los Angeles $4,500 Rogue Artists Ensemble $4,500
We Tell Stories $4,050
Subtotal 2012 Grant Awards _$17,610 $20,300 $12,500
2013 14 Culver City Symphony Orchestra $3,250 The Actors' Gang $5,000 Donna Sternberg & Dancers $3,250
The Jazz Bakery $4,000 Culver City Public Theatre $1,500 Heidi Duckler Dance Theatre $5,000
Los Angeles Doctors Symphony Orchestra $1,500 LA Women's Theatre Festival $1,500 Lineage Dance Company $1,250
Society for the Activation of Space
through Art and Sound $3,250 Rogue Artists Ensemble $4,000
Vox Femina Los Angeles $4,000 Shakespeare Center of LA $3,000
We Tell Stories $3,600
Subtotal 2013 Grant Awards _$16,000 $18,600 $9,500
2014 16 Culver City Chamber Orchestra $4,000 The Actors' Gang $4,500 Benita Bike's DanceArt $1,500
Culver City Symphony Orchestra $4,500 Center Theatre Group $1,500 Donna Sternberg & Dancers $4,500
The Jazz Bakery $4,500 Culver City Public Theatre $4,500 Lineage Dance Company $4,000
Los Angeles Doctors Symphony Orchestra $1,500 LA Women's Theatre Festival $1,500
Society for the Activation of Space
through Art and Sound $4,500 No Limits $4,500
Vox Femina Los Angeles $4,500 Rogue Artists Ensemble $1,500
We Tell Stories $3,500
Subtotal 2014 Grant Awards _$23,500 $21,500 $10,000
2015 16 Culver City Chamber Orchestra $4,500 The Actors' Gang $4,500 Benita Bike's DanceArt $1,800
Culver City Symphony Orchestra $4,500 Culver City Public Theatre $4,500 Donna Sternberg & Dancers $5,000
The Jazz Bakery $5,000 LA Women's Theatre Festival $1,900 Heidi Duckler Dance Theatre $5,000
Los Angeles Doctors Symphony Orchestra $3,900 No Limits $4,500 Lineage Dance Company $5,000
Overtone Industries $1,350 We Tell Stories $4,050
Society for the Activation of Space
through Art and Sound $4,500
Vox Femina Los Angeles $5,000
Subtotal 2015 Grant Awards _$28,750 $19,450 $16,800
2016 17 Culver City Chamber Orchestra $3,500 The Actors' Gang $5,000 Antics Performance $3,500
Culver City Symphony Orchestra $4,500 Culver City Public Theatre $4,500 Benita Bike's DanceArt $2,000
The Jazz Bakery $5,000 LA Women's Theatre Festival $1,500 CONTRA-TIEMPO $3,500
Los Angeles Doctors Symphony Orchestra $3,500 No Limits $500 Critical Mass Dance Company $4,500
Society for the Activation of Space
through Art and Sound $4,500 We Tell Stories $4,500 Donna Sternberg & Dancers $4,500
Vox Femina Los Angeles $5,000 Heidi Duckler Dance Theatre $5,000
Subtotal 2016 Grant Awards _$26,000 $16,000 $23,000

Source: City Manager's Office, Culver City; data includes Culver City and Los Angeles based organizations

'\X\\ : X

Photo: schafphoto.com
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TABLE 8: Culver City Unified School District K-12 Creative Course Enrollment by Sex

Academic Year

O = bje Area 014 0 4 0

Female Male Female Male Female Male
Art 335 245 287 235 352 262
AP studio art: drawing 17 3 15 3 17 2
Art appreciation (elementary school) 34 37 32 33 0 0
Art appreciation (secondary school) 17 19 20 19 42 57
Art history 0 0 1 4 4 19
Ceramics (beginning and advanced) 77 74 66 81 91 74
Design 17 12 0 0 0 0
Fundamentals of art (secondary school) 2 2 0 0 0 0
Other art course 51 10 43 14 140 55
Painting 74 51 68 47 0 0
Photography (beginning or advanced) 46 37 42 37 58 55
Drama/Theater 96 78 130 142 65 83
Advanced theater 53 35 0 0 0 1
Media/film/video/television production 15 13 28 65 27 49
Other drama/theater course 0 0 0 0 21 17
Theater/play production (secondary school) 28 30 102 77 17 16
Music 223 213 132 115 134 141
Band 10 18 42 74 59 81
General/exploratory/introduction to music 14 20 0 0 0 0
Instrumental music (elementary school) 0 0 45 15 0 0
Instrumental music lessons (secondary school) 37 48 0 0 5 8
Music appreciation/history/literature 12 18 16 15 16 10
Musical theater 19 27 0 0 16 18
Orchestra/symphony 48 66 0 0 5 9
Voice class 83 16 29 11 33 15
Creative Courses Totals: 654 536 549 492 551 486
All Courses Totals: 12,352 12,054 11,831 11,900 12,032 11,851

Source: California Department of Education, DataQuest

Notes:

1. Course enrollments include only the number of K-12 public students enrolled in the class on "Information Day," a Wednesday in early October of the school year indicated.

2. Since this data is collected on a single day in Fall, courses that are only offered later in the year will not be included on this report.

3. Keep in mind that the course enrollment totals may be duplicating counts of students (a single student may be enrolled in more than one "Creative" course) and should not
be mistaken as official enrollment.
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TABLE 9: Culver City Unified School District K-12 Creative Courses Meeting UC/CSU Requirements

|Academic Year |

Courses Courses Courses

Number of Meeting Number of Meeting Number of Meeting

Courses UC/CSuU Courses UC/CSuU Courses UC/Csu

Taught Entrance Taught Entrance Taught Entrance

Requirements Reguirements Requirements
Art 23 15 25 15 23 15
AP studio art: drawing 1 1 1 1 1 1
Art appreciation (elementary school) 2 0 2 0 0 0
Art appreciation (secondary school) 3 0 4 0 3 0
Art history 0 0 2 0 3 0
Ceramics (beginning and advanced) 5 5 b 5 5 5
Design b § 1 0 0 0 0
Fundamentals of art (secondary school) 1 0 0 0 0 0
Other art course 2 0 2 0 7 5
Painting 5 5 5 5 0 0
Photography (beginning or advanced) 3 3 4 4 4 4
Drama/Theater 8 7 8 7 8 6
Advanced theater P 2 0 0 1 1
Media/film/video/television production 1 0 4 4 5 4
Other drama/theater course 0 0 0 0 1 0
Theater/play production (secondary school) 5 5 4 3 1 1
Music 15 6 11 4 10 3
Band 1 1 4 1 5 1
General/exploratory/introduction to music 2 0 0 0
Instrumental music (elementary school) 0 0 2 0

Instrumental music lessons (secondary school) 3 0 1 0 1 0
Music appreciation/history/literature 3 3 3 3 1 1
Musical theater 1 1 0 0 1 0
Orchestra/symphony 3 1 0 0 1 1
Voice class 2 0 1 0 1 0
Creative Courses Totals: 46 28 44 26 41 24
All Courses Totals: 1,018 417 990 419 942 319

Source: California Department of Education, DataQuest

Photo: Douglas Olson Photography
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NOTES ON METHODOLOGY AND DATA

This report was commissioned by the City of Culver City
to document and analyze the creative economy of Culver
City. The report is meant to duplicate for the city, to

the extent possible, the analysis performed in the Otis
Report on the Economy of the Los Angeles Region

and is the first time this analysis has been applied to a
single city.

However, there are significant data limitations inherent in
narrowing the focus of the regional creative economy to
a single city. The data used to describe employment and
payrolls is provided by the Employment Development
Department and is subject to suppression to protect
employer confidentiality. When using this data to study
a small geography, such as Culver City, the likelihood of
data suppression increases.

Data pertaining to self-employment and occupations is
available only at the county level and thus, is not included
in this report. The creative industries or industry sectors
described in this report encompass the following twelve
areas:

o Architecture and interior design
o Art galleries

o Arts education

° Communication arts

o Digital media

° Entertainment

o Fashion

o Furniture and the decorative arts
o Product and industrial design

o Publishing and printing

° Toys

o Visual and performing arts

The data collected for this report includes employment,
the number of establishments, payroll activity and other
measures for the creative economy’s component sectors
in Culver City, which come from the following sources:

o U.S. Bureau of the Census

° U.S. Bureau of Labor Statistics (BLS)

o California Employment Development
Department

. California Department of Education

o Internal Revenue Service

o Data supplied by the City Manager's Office
of Culver City

The industry-level information in this report comes
directly from the California Employment Department’s
Quarterly Census of Employment and Wages (QCEW)
series. These data are based on unemployment tax
payments that all firms with employees are required

to make into the state unemployment insurance fund.
Because the coverage is so comprehensive, this source is
the best available for employment and wage information.

The QCEW program serves as a near census of monthly
employment and quarterly wage information by 6-digit
industry codes from the North American Industry
Classification System (NAICS) at the national, state, and
county levels. At the national level, the QCEW program
publishes employment and wage data for nearly every
NAICS industry. At the state and local area level, the
QCEW program publishes employment and wage data
down to the 6-digit NAICS industry level, if disclosure
restrictions are met. In accordance with the BLS policy,
the BLS and the California Employment Development
Department withhold publication of Unemployment
Insurance law-covered employment and wage data for
any industry level when necessary to protect the identity
of cooperating employers.

Image: Chris Doyle
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TABLE A-1: Detailed Creative Industry Sectors by NAICS Code

Industry Title NAICS Code Industry Title NAICS Code
Architecture and Interior Design Furniture and the Decorative Arts
Architectural Services 54131 Textiles Product Mills 314
Landscape Design 54132  Furniture Mfg. 337
Drafting Services 541340  Furniture Wholesaling 4232
Interior Design 54141  Lighting Fixture Mfg. 33512
Ornamental and Architectural Metal Work Mfg. 332323  China Plumbing Fixtures, China, Earthenware 327111
Other China, Fine Earthenware and Pottery Mfg. 327112
Art Dealers 54143  Pressed and Blown Glass and Glassware Mfg. 327212
Other Misc. Nonmetallic Mineral Product Mfg. 327999
Communication Arts Product/Industrial Design 54142
Graphic Design 54143
Advertising Agencies 54181 Publishing and Printing
Photography Studios, Portrait 541921  Printing and Related Support Activities 3232
Commercial Photography 541922 Book, Periodical, Newspaper Wholesalers 42492
Newspaper Publishers 51111
Digital Media Periodical Publishers 51112
Software Publishing 5112 Book Publishers 51113
Greeting Card Publishers 511191
Entertainment All Other Publishers 511199
Motion Picture/Video Production 51211  Libraries and Archives 51912
Motion Picture Distribution 51212  Internet Publishing and Broadcasting 51913
Post Production Services 51219
Sound Recording 5122 Toys
Radio Stations 515112  Toy Manufacturing 33993
Television Broadcasting 51512  Toy Wholesaling 42392
Cable and Other Subscription Programming 5152
Visual and Performing Arts
Fashion Theater Companies 7111
Textiles Mills Mfg. 313 Dance Companies 71112
Apparel Mfg. 315 Musical Groups 71113
Apparel Wholesaling 4243  Other Performing Arts Companies 71119
Footwear Mfg. 3162  Agents and Managers of Artists, Athletes,
Footwear Wholesaling 42434  Entertainers and Other Public Figures 71141
Women's Handbag Mfg. 316992  Independent Artists, Writers and Performers 71151
Cosmetics Mfg. 32562  Museums 71211
Jewelry Wholesaling 42394 Musical Instrument Mfg. 339992
Other Specialized Design Services 54149

Note: Statistical information contained herein has been obtained from sources believed to be reliable but such accuracy cannot be guaranteed. The opinions

expressed herein are subject to change without notice.
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TABLE A-2: Detailed Creative Occupations

Management Occupations

Advertising and Promotion Managers
Marketing Managers

Public Relations and Fundraising Managers

Business and Financial Operations Occupations
Agents and Business Managers of Artists

Architecture and Engineering Occupations
Architects

Landscape Architects

Architectural and Civil Drafters

Education, Training and Library Occupations
Architecture Teachers

Anthropology and Archeology Teachers

Ethnic and Cultural Studies Teachers

Library Science Teachers

Art, Drama and Music Teachers
Communications Teachers

English and Literature Teachers

Foreign Language and Literature Teachers
History Teachers

Archivists, Curators and Librarians

Library Technicians

Audio-visual and Multimedia Collections Specialists

Art, Design, Entertainment and Media Occupations
Art Directors

Craft Artists

Fine Artists, Painters, Sculptors and lllustrators
Multimedia Artists and Animators

Artists and Related Workers, All Others
Commercial and Industrial Designers

Fashion Designers

Floral Designers

Graphic Designers

Interior Designers

Merchandise Displayers and Window Trimmers
Set and Exhibit Designers

Designers, All other

Actors

Producers and Directors

Dancers and Choreographers

Music Directors and Composers

Musicians and Singers

Radio and Television Announcers

Public Address System and Other Announcers
Broadcast News Analysts

Reporters and Correspondents

Public Relations Specialists

Editors

Technical Writers

Writers and Authors

Media and Communication Workers, All Other
Audio and Video Equipment Technicians
Broadcast Technicians

Radio Operators

Sound Engineering Technicians

Photographers

Camera Operators: Televisions, Video, Motion Picture
Film and Video Editors

Media and Communication Equipment Workers

Personal Care and Service Occupations
Motion Picture Projectionists

Costume Attendants

Makeup Artists, Theatrical and Performing

Sales and Related Occupations
Advertising Sales Agents

Office and Administrative Support Occupations
Library Assistants, Clerical
Desktop Publishers

Installation, Maintenance and Repair Occupations
Electronic Home Entertainment Equip.

Installers & Repairers
Camera and Photographic Equipment Repairers
Musical Instrument Repairers and Tuners
Watch Repairers

Production Occupations

Book Binders and Bindery Workers

Sewers, Hand

Tailors, Dressmakers and Custom Sewers

Fabric and Apparel Patternmakers
Cabinetmakers and Bench Carpenters

Jewelers and Precious Stone and Metal Workers
Painting, Coating and Decorating Workers
Photographic Process Workers

Etchers and Engravers
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TABLE A-3: Veterans Memorial Complex Rental Operation, Jan 2013 - May 2016
Regular Renters at Veterans Memorial Building, the Culver City Teen Center and the
Culver City Senior Center for creative uses

Rental Rental
Renter Payment Renter Payment
ARCHITECTURE AND INTERIOR DESIGN $21,766 |VISUAL AND PERFORMING ARTS PROVIDERS $74,321
La Ballona Valley Bromeliad Society Visual
Culver City Garden Club Professional Photographers of L.A. County
Sunset Succelent Society
Performing Arts
COMMUNICATION ARTS Bulgarian Dance and Festivals (various)
Los Angeles Hubspot Users Group $1,191 |Culver City Chamber Orchestra
Culver City Public Theatre
DIGITAL MEDIA $4,445 |Culver City Symphony Orchestra
Crash Space Houston Swing Dance Society
Idea Resource System Los Angeles Doctors Symphony Orchestra
IndieCade - IndieXchange Monarch Theatre Guild
New American Theatre
ENTERTAINMENT $48,113 [Overtone Industries
Blind Decker Productions Pacific Opera Project
CTV / Cross Cultural Communication Rogue Machine Theatre
Motion Picture Editors Guild Story Pirates
Sony Pictures Entertainment - Dr. Ken Screening Symphonic Jazz Orchestra
Turner North The Actors' Gang
20th Century Fox/Modern Family The Soldier's Project
Woodbridge Productions / Rake USA Dance (LA County Chapter)
West Los Angeles Symphony
FURNITURE AND THE DECORATIVE ARTS $655
Miniatures West FINE AND PERFORMING ARTS SCHOOLS $27,568
National Association of Miniature Enthusiasts Authentic Actors Workschop (acting class)
Axial Pointe (dance class)
PRODUCT / INDUSTRIAL DESIGN $36,468 |[California Dance Center (dance class)
Culver City Rock and Mineral Club CRE Outreach (Theatre by the Blind)
The Bead Society of Los Angeles Dance Now (dance class)
Westside Quilters Mi Star (Life Management, Inc.)
Shingari's School of Rhythm (dance class)
PUBLISHING AND PRINTING $17,242 |[The Actor's Hall of Fame (arts education)
Culver City Historical Society Universoul Hip Hop (dance class)
Friends of the Library Westside Regional Center-Westside Jam (music)
Independent Writers of Southern California
LA Writers Lab
Publishers Association of Los Angeles
Sunday Night Writers
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TABLE A-4: Contract Class Revenues

Contract Class Estimated Revenue and Expenditure for FY 2013-14

Average # of # of Total PRCS
Activity Name Students Classes Sessions __ Class Fee Income Income
Children's Ceramics 6 4 4 $100 $9,600 $2,880
Parent & Me Ceramics 4 2 4 $100 $3,200 $960
Broadway Gymnastics 6 1 4 $200 $4,800 $1,440
Intro to Art 2 1 4 $115 $920 $276
Scandinavian Dance 6 1 4 $70 $1,680 $504
Musical Theatre Camp (Session 1) 50 1 1 $945 $47,250 $14,175
Musical Theatre Camp (Session 2) 50 1 1 $945 $47,250 $14,175
Musical Theatre Workshop (7-13 years) 25 1 2 $480 $24,000 $7,200
Musical Theatre Workshop (9-17 years) 25 1 2 $480 $24,000 $7,200
Basic Wheel Techniques 6 1 4 $125 $3,000 $900
Wheel Techniques 6 1 4 $125 $3,000 $900
Scottish County Dance (Adults) 5 1 4 $40 $800 $240
Basic Guitar 4 1 4 $80 $1,280 $384
Adult Ceramics 8 3 4 $115 $11,040 $3,312
Piano 8 4 4 $110 $14,080 $4,224
Art to Grow 5 3 4 $95 $5,700 $1,710
Commercial Acting Class 8 1 4 $100 $3,200 $960
Smart Space Art Camp 8 6 1 $275 $13,200 $3,960
Hip Hop and Creative Jazz 5 1 7 $110 $3,850 $1,155
6 2 7

Tiny Tot Ballet & Tap $110 $9,240 $2,772
Total $231,090 $69,327

Contract Class Estimated Revenue and Expenditure for FY 2014-15

Average # of # of Total PRCS

Activity Name Students Classes Sessions _ Class Fee Income Income
Children's Ceramics 8 4 4 $100 $12,800 $3,840
Parent & Me Ceramics 4 2 4 $100 $3,200 $960
Broadway Gymnastics 6 1 4 $200 $4,800 $1,440
Scandinavian Dance 10 1 4 $70 $2,800 $840
Musical Theatre Camp (Session 1) 60 1 1 $945 $56,700 $17,010
Musical Theatre Camp (Session 2) 60 1 1 $945 $56,700 $17,010
Musical Theatre Workshop (7-13 years) 27 1 2 $480 $25,920 $7,776
Musical Theatre Workshop (9-17 years) 27 1 2 $480 $25,920 $7,776
Basic Wheel Techniques 8 1 4 $125 $4,000 $1,200
Wheel Techniques 8 1 4 $125 $4,000 $1,200
Scottish County Dance (Adults) 5 1 4 $40 $800 $240
Adult Ceramics 9 3 4 $115 $12,420 $3,726
Piano 8 4 4 $110 $14,080 $4,224
Art to Grow 5 3 4 $95 $5,700 $1,710
Commercial Acting Class 10 1 4 $100 $4,000 $1,200
Hip Hop and Creative Jazz 5 1 7 $110 $3,850 $1,155

5 2 7

Tiny Tot Ballet & Tap $110 $7,700 $2,310
Total $245,390 $73,617

Contract Class Estimated Revenue and Expenditure for FY 2015-16

Average # of # of Total PRCS
Activity Name Students Classes Sessions _ Class Fee Income Income

Children's Ceramics 12 4 4 $100 $19,200 $5,760
Parent & Me Ceramics 12 2 4 $100 $9,600 $2,880
Broadway Gymnastics 11 1 4 $200 $8,800 $2,640
Scandinavian Dance 10 1 4 $56 $2,240 $672
Musical Theatre Camp (Session 1) 60 1 1 $1,050 $63,000 $18,900
Musical Theatre Camp (Session 2) 60 1 1 $1,050 $63,000 $18,900
Musical Theatre Workshop (7-13 years) 27 1 2 $495 $26,730 $8,019
Musical Theatre Workshop (9-17 years) 27 1 2 $495 $26,730 $8,019
Basic Wheel Techniques 8 1 4 $135 $4,320 $1,296
Wheel Techniques 8 1 4 $135 $4,320 $1,296
Scottish County Dance (Adults) 6 1 4 $44 $1,056 $317
Adult Ceramics 9 3 4 $115 $12,420 $3,726
Piano 8 4 4 $125 $16,000 $4,800
Art to Grow 5 3 2 $95 $2,850 $855
Hip Hop and Creative Jazz 6 1 7 $100 $4,200 $1,260
Tiny Tot Ballet & Tap 6 2 7 $100 $8,400 $2,520
Fire Arts 2 2 4 $75 $1,200 $360

Total $274,066 $82,220

Source: City of Culver City, PRCS Department
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